Raise More Money by Selling Your Impact
Why does it cost nonprofits $20 for every $100 raised, when companies spend $4 for every
$100 raised? The answer is that we may well be raising money from the wrong people. Most
nonprofits focus on selling the "psychic benefits" of our work to donors and foundations who
have no direct stake in our outcomes. Today, we need to offer more than “feel good” if we want
to create leverage. This webinar teaches nonprofits how to convert their good work into high
value outcomes and how to identify a new set of stakeholders who directly value and are willing
to pay for those outcomes.
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